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Popular Channels of trade:

• Multi-brand and mono-brand stores

• Malls and trade centers

• Outlets 

In-Store and Retail Experience



In-Store and Retail Experience

Legal instruments:

• Supplies and sales/purchases

• Dealership and distribution

• Licensing and franchising



Main issues: 
• Contractual scope and subject matter
• IP and product aspects
• Financial and tax aspects 
• Supply and delivery issues
• Territory and term
• Non-disclosure and non-competition
• Choice of law and jurisdiction

In-Store and Retail Experience
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Style Secret to Body Confidence with Gok Wan

• To celebrate body positivity 

amongst Women – we invited 

Gok Wan, the makeover 

maestro in-store to instil a 

sense of body confidence in 

women in Ireland with the 

ultimate lingerie and 

shapewear masterclasses –

Style Secrets to Body 

Confidence. 

• The event was a ticketed 

event, where x115 customers 

enjoyed delicious bites and 

gin cocktails before enjoying 

a live lingerie and shapewear 

masterclass!

• Each guest received a luxury 

goodie bag sponsored by key 

Lingerie pieces.

Results:

• x115 attendees 

• 7.2k views IG story with 295 

swipe-ups

• €12.1k, +16% PL in sales on 

the day across lingerie
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Pop-up, storefronts and 
special events

Inside the stores brands may customize the following
spaces to create a complete layout:

• Façade
• Colonnade
• Storefronts
• Entrances
• Floor plans
• Escalators
• Terrace



Storefronts
Style, design and creativity become the protagonists in the store
fronts created by the best designers and signed by Rinascente and
its brand partners

• Weekly cycles
• Mono-brand or multi-brand cycles with the same
products category

• Personalized soundtrack
• Internal animation











Pop up
Temporary spaces that brands can customize for:

• LAUNCH OF NEW PRODUCTS

• BEST SELLERS SHOW OFF

• PROMOTION OF EMERGING TALENTS

The customization of the space is in charge of the brand.
The project must be previously approved by Rinascente.



Legal framework
• Short-term concession agreements

- Use of a dedicated area
- % fee on turnover
- Sell of products upon Rinascente commercial license

• Supply of exhibit areas and accessory services
- Use of a dedicated area
- fixed fee
- MKT and communication activity for promotion of goods

• Outpost
- Use of a dedicated area for a short period
- Supply of products own by



POP UP WOMEN’S COLLECTIONS_ Fendi



POP UP MEN’S COLLECTIONS _ Hogan



POP UP Men’s Collection Brooks Brothers 



Up Sunset Bar _ Dior Dolce Vita



POP UP Food Hall_Tartuflanghe



POP UP_Google



TOP STORIES_Dolce & Gabbana



Special events

The Store becomes set for:
• fashion shows
• show cooking
• press conference
• media events



Triumph show on the terrace



Show-cooking on the terrace



Press Day Dolce & Gabbana



The Green Life _ by Lorenzo Guzzini



Exhibition Area_The Green Life 2019 



Exhibition Area_ Lounge Internazionali BNL d’Italia 



Up Sunset Bar _ Moët & Chandon Event



Unique scenario for a Department Store
Archeological site in Rome with the Acquedotto Vergine, inaugurated
by Emperor August on 19 b.C.

ROMA VIA DEL TRITONE
EXHIBITION AREA



Mille Passi attraverso Roma
• 7 special events on the themes:

History, Art and Innovation
• In cooperation with the Superintendence for Cultural 

Heritage of Rome

• Speeches of professors and arts historians



THE STORE AS A DESTINATION

for shopping

but also for a total experience

strictly connected with 
the city
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On-line Experience
• E-commerce and online sales

• Terms of use and users’ agreements

• Websites and domain names

• Data protection and privacy 

• ‘Google’ tax



Cookies
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Cookies

• AB testing to improve website
• Saving basket between sessions
• Suggest relevant product
• Identify issues on website in order to

improve online shoppingexperience
• Limit number of identical

advertisements



On Demand + WeChat social
platform
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• INSTANT MESSAGING SERVICE

- E-mail, WhatsApp and WeChat
- 7/7 during opening hour of the Store
- lead time 1 hour
- all products available at Rinascente Milan
- same price, same promotions





A Personal Shopper will:
- find the product you wish in the store
- confirm your choice through photos
- help you to finalize the purchase online
- ship it directly to your home or wherever in the 

world 



Legal Framework
• Italian Consumer Code - Legislative 

Decree no. 206 of 6 September 2005 
• Distance contracts
• General sales terms – Right of withdrawal
• Privacy - Accept and proceed
• Link to the payments provider
• E-mail of confirmation



Rinascente OnDemand:
English, Russian, Chinese and Italian

WeChat Social Platform:
Chinese



Contacts
• OnDemand: 
WhatsApp n. +39-344.008.160.0 
https://www.rinascente.it/rinascente/en/ondemand/

• WeChat: 
Rinascente official account +39-349.060.008.8

https://www.rinascente.it/rinascente/en/ondemand/


Enjoy your shopping!



Questions and Discussion



Thank you for your attention and 
participation!

Sergey, Barbara, Marta and Jeff


